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Big-picture type updates:

N awareness-level assets (and anywhere with
arge type) we are shifting Clinique’s Helvetica Neue
from the bold weight to the light weight.

In all creative assets, we are replacing

Clinique’s Nitti in phases:

Spring 2024

Fall 2024

3 weights of
Helvetica Neue Clinique Helvetica Neue Light

will be used

moving forward:

Clinigue Helvetica Neue Regular

Clinigue Helvetica Neue Bold

Note: Type weight will flex depending on use, channel
and size, as directed by Global Creative.

Nitti will remain in:

- Product names
- Ecomm CTAs
- Small moments in Social

Nitti will be replaced by
Helvetica Neue In:

- Claims
- Callouts (including ‘New’)
- Ingredient information

Note: all Global Creative guidelines are still accurate and relevant with the exception of the Typography guideline.

Nitti will be fully phased out.

Global Creative will announce and
implement a new secondary typeface
+ guidelines for its use.

Anything left in Nitti from

Spring 2024 will have new

type direction in either Helvetica
or the new typeface (TBD).
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Key type shifts In awareness
Headlines + subheads

Headlines + subheads:

- Clinique’s
Helvetica Neue Light.
(CHN)

Type system has
not changed:

- Headline size =
Custom to layout.

- Subhead size =
headline size divided
by 3.

Leading:

- Sizes under 100pt =
type size +1

- Sizes 100-300pt =
type size = leading

- Sizes over 200pt =
type size - 20

skincare |
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shade.

24-hour serum
foundation for
even better-looking
bare skin.

3 ertim foundation
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skincare formula.’

*14% makeup ingredients,

Justification:

Headline + subhead
can be left or center
justified but must
have same justification
within a layout.

A headline may

be center justified
whenever it sits
centered across

the width of a layout—
example at right.

All other headlines
must be left-justified.

CHN = Clinique’s Helvetica Neue
CN = Clinique’s Nitti

Got 3 seconds?

That’s all it takes for Moisture Surge to deliver
fast-acting, long-lasting hydration.

3 seconds
to soothing hydration.
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Space between
headlines + subheads
has not changed:

Space equals x-height
of headline.
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Key type shifts in awareness

Claims

Claims:

- Large numbers in
CHN Light at
80% of headline size.
Superscript percentage.
- Claim copy in
CHN Bold.
Size = headline size
divided by 4.
Superscript asterisk.

t’s
skincare
N just
your
shade.

24-hour serum
foundation for
even better-looking
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*14% makeup ingredients,

Claims with no
large number are set
slightly bigger:

- Claim copy in
CHN Bold.
Size = headline size
divided by 3.5.

Annotation line
next to claim:

Annotation lines paired
with claims in awareness
assets no longer

‘point’ to the product.

They are now positioned
vertically to the left of
the claim and extend the
claim’s vertical height.

The space between the
claim and the line equals
the claim leading.

Ex: If claim leading is

30 pt, the space between
claim and line = 30 pts.

CHN = Clinique’s Helvetica Neue
CN = Clinique’s Nitti

Got 3 seconds?

That’s all it takes for Moisture Surge to deliver
fast-acting, long-lasting hydration.

3 seconds
to soothing hydration.
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Key type shifts In awareness
‘New’ + callouts

Instant hydration.

1007

show a boost

in hydration’
and glow.”
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In original + SPF formulas.

CLINIQUE

moisture surge
gPF 25 sheer hydrator
< patant fini transparent SPF 25

moisture surge
100H auto-replenishing hydrator

soin auto-réhydratant 10
ALOE BIOFERMENT + HA ’

*Clinical testing on 19 women immediately after using Moisture Surge 100H; clinical testing on 24 women
immediately after using Moisture SPF 28. **Clinical testing on 27 women immediately after using Moisture Surge 100H;
clinical testing on 27 women immediately after using Moisture Surge SPF 28.

‘New’:
- CHN Bold.

- Size = headline size
divided by 2.

- Sentence case.
No period at end.

Note: this is a type example only. ‘New’ cannot be used with Moisture Surge SPF anymore.

Instant hydration.

1007

show a boost
in hydration’

and glow.”

@

In original + SPF formulas.

New

with SPF 25

CLINIQUE

moisture surge
gPF 25 sheer hydrator
! pyratant fini transparent SPF 25

' CLNIQUE
‘ moisture surge

100H auto-replenishing hydrator

soin auto-réhydratant 10(
ALOE BIOFERMENT + HA

“Clinical testing on 19 women immediately after using Moisture Surge 100H; clinical testing on 24 women
immediately after using Moisture SPF 28. **Clinical testing on 27 women immediately after using Moisture Surge 100H;
clinical testing on 27 women immediately after using Moisture Surge SPF 28.

CHN = Clinique’s Helvetica Neue
CN = Clinique’s Nitti

‘New’ + callout:
- CHN Bold.

- ‘New’ size =
headline size
divided by 2.

- Callout size =
headline size
divided by 4.

- Sentence case.
No period at end.
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Where these updates appear

LBXs + OOH

Follow type guideline on previous pages.

Print
Headline in CHN Light custom to layout.

All other copy has standard sizing and styling.

OoTV

Supers now in CHN Regular.

ATFF card will remain in CHN Bold to help distort.

Site LMW

Headlines in CHN Light. Subheads in CHN Regular.
Claims follow same updates as LBXs.
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Flawless today.
Even better tomorrow.

Natural coverage foundation that visibly
reduces dark spots on bare skin over time.”
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skincare
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shade.

24-hour foundation
powered by
3 serum technology.
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skincare formula.

Clinique Even Better Clinical™ Serum Foundation SPF 20. 00.00™
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Updated template to be shared
with S24 season

goes deep within skin’s surface

Clinique [ [

Even Better™
Makeup ‘ CLINIQU

Y even better | |
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Clinique
Moisture Surge™
100H Hydrator.

Start today. f -
.+ 100H auto-replenishing
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CLINIQUE

Fight wrinkles
day and night.

Our peptide-rich formulas repair and protect.

Bestsellers  Skincare  Maks

Fragrance Offers  Skin Services  Travel Sizes Shop All ~ 6 Q

New
with SPF 30

g7

show a
reduction
inwrinkles.

CLINIQUE

Pop all day.
Every day.

Long-lasting, feel-good color for lips.
3 finishes. 36 shades.

CLINIQUE POP™ LONGWEAR LIPSTICK
$00
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Exceptions

Hero Distortions

Hero Distortion guidelines layouts will continue to follow the Global Guidelines released in Spring 2023.
Headline in Bold.
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CLINIQUE CLINIQUE

A luxe new way to A luxe new way to
Take The Day Off. Take The Day Off.

| u — —
WITH ' ‘ / With 10% glycerin
O n s I e a I O n  HYALURONIC . ‘ 4 hyaluronic aCid‘
I + HYALURONIC ACID.

assets ,;
After:
A balance between

Befo re: Meet our new silky mo'usse cleanse.r‘ In seconds, it starts Meet our new silky mqusse cleanse.r. In seconds, it starts I ig h‘t Weig h‘t type in
to remove excess oil, SPF, pollution, face makeup, to remove excess oil, SPF, pollution, face makeup,
al I bo I d type. and more—Ileaving skin smooth and refreshingly clean. and more—leaving skin smooth and refreshingly clean. head I i neS m ixed
. NEW. TAKE THE DAY OFF™ FACIAL CLEANSING MOUSSE NEW. TAKE THE DAY OFF™ FACIAL CLEANSING MOUSSE .
+ Nitti used > with bolder subheads

in callouts and and callouts.

ingredients. Nitti only remains
al I < e = B . ‘Q in product names
. + HYALURONIC ACID & Leave the good by / b &

+ hyaluronic acid Leave the good
stuff behind. and CTAs.

stuff behind.
\ \\
i . ’ With conditioning 0 . » With conditioning
‘ ] ingredients that help keep ‘a 1 ingredients that help keep
| skin smooth. skin smooth.
" .

K = LEARN MORE d LEARN MORE

Clean skin means

C Clean skin means
great skin.

great skin.

Notice a clinical Notice a clinical

improvement in: improvement in: ‘
- Skin texture” - Skin texture*

+ Skin smoothness* - Skin smoothness*

ing the pr
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Key type shifts in consideration

Create an overall balance of type weights.

Biggest impact should be Clinique’s Helvetica Neue Regular
in larger risers. CHN Bold should be leveraged to

make smaller type pop and as a navigational element

to help the consumer’s eye digest the storytelling.

Large riser

headlines + subheads:
Clinique’s

Helvetica Neue Regular. (CHN)
Size based on layout.

during
application

Small callouts:

CHN Bold. Callouts cannot
be smaller than 8pt.
|deal callouts are 12-16pt.

New trom The |Lab.

Instant hydration. -

In original and SPF formulas.
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moisture surge
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Most loved.

Large riser
headlines + subheads:

CHN Regular.
Size based on layout.

Built with_ —

#/ 7 hyaluronic
acid

Claim posts:

Large number in CHN Bold.
Claim copy in CHN Regular.
Same sizing as past seasons.

Small riser signs:
Headlines in CHN Bold.

Subheads in CHN Regular.

Size based on layout.

Subhead copy cannot go

Base copy:

Larger, CHN bold copy remains, >
but size has been reduced. ) D
Mix of bold + regular weights with
smaller, bold CHN callouts.

P ra———
r / - Cloud-like cream - Weightless gel-cream
/ - All SKkin Types « All Skin Types
/ MOISTURE SURGE™SPFXXx ~ ~  MNOISTURE SURGE™ 100H
/ SHEER HYDRATOR AUTO-REPLENISHING HYDRATOR
00 0Z., 00.00™ 00 0Z., 00.00™
-

Restore skin with fast-acting,
long-lasting hydration.

S LI z
Moisture Surge™ revives g -()- y4
skin from the effects e 'Q‘ Z
of life’s daily dehydrators. stress pollution sun lack of sleep

Vi

below 16pt.

Depuffs and reduces the look
of dark circles in 4 weeks.’

Locator copy:

AAAAAAAAAAAAA

Same styling as past seasons.

Benefit copy: CHN Bold.
L3

air travel

Product name: Nitti Regular.
*We will update for Fall24.
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Where these updates appear
Retall

Toolkits SMC
Riser headlines + subheads in CHN Regular. Layouts to follow S24 SMC Guideline. Headlines are CHN Bold. Nitti has been removed.
Rest of graphics maintain a balance of Regular + Bold weights. Newness layouts will follow same rules, but shift subhead and claim body copy to Regular weight.
. - @

19”03 Instant
o L i ~ hydration. ,

3 steps and \
3days to )
36% clearer skin. agggzs

lorem i
dolor tk tk

“h,

[

Refreshing relief for all skin typeé.

Make it an acne
fighting routine.

P
| CLEARLENS FRan

s
1
Step 1: Cleanse

— '-':'.‘;;;;-:;;9
1] .
i -

Step 2: Exfoliate

NOTE:
S24 Moisture Surge and Makeup Guidelines will have type updates.
All other S24 Guidelines have been released with ‘old’ typestyles.
Fall 24 Guidelines will have full type updates.
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Where these updates appear
Digital

Site assets

Headlines in CHN Light. Subheads + body copy in CHN Regular.
Smaller callouts and accent characters in CHN Bold.

Landing pages: CLINIQUE New  cimigmD~  BestSelen vm meom- & Q ALT images: Formula Facts
LMW headers in \E \ Nitti is removed - Moderate coverage
) REven Better sk N I—
CHN Light. Mg bottle. completely and replaced + Naturalfinish e
e ] - Smooths + hydrates
with CHN. | i
Larger module headers + Non-acrgenic
in CHN Light. Copy has shifted to 'jpf‘f_ i °'°amvmd°:/
. . C |ve_y Improves bare
CHN Regular with the S Yo et :

Smaller module headers
in CHN Bold.

- Allergy tested

exception of:

- Bold accent characters
Product names -
such as ‘X’ or

+ CTA buttons stay
e numbers.
- Callout copy.

Flawless today. X | Animal derived ingredients

Even better tomorrow. t

e n X ol | HOW to:

= ] | ; Fragrance L I |

Kl §iou BLNOUE SORE ¢ _ ; il

B T e X | Gluten ‘ 2 :
e ; dently massage over T
. 58 x | Oil wet skin, then rinse. — C“n'C I
il improevement in:
- - *

X | Parabens, Phthalates = SKIH teXture

skin smoothness’

“Clinical testing on 26 wemen after using the product once.

Actively improves skin
with every wear.

7
This dermanclogiat-Geveioped formula with vitamin C
heips craste a brighter skin tone.

Afer 12 weeks of Galy wear, Gark SpOts rom acne, Qe
and aun damage look reduced.*

nnnnnnnnn

Looks and feels all you.
All day.

50 shades in a color true, natural finish,
24-n0Ur WG that MIFTONS YOUF GVery MOV,

SHOP NOW
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Where these updates appear
Digital

Banner ads Emails Social

Copy stays in CHN Bold to help attract Headlines in CHN Light. Subheads in CHN Regular. Complete mix of CHN Regular + Bold weights.
in a busy, non-Clinique environment. All other copy is a balance of regular + bold weights. Nitti exists in a few small scenarios.

*mocy's Q Search O m CLINIQUE CLINIQUE

Women Men Kids Home Beauty Shoes Handbags Jewelry Furniture Toys Gifts Trending Sale

Pop all day.

Flawless
Fight wrinkles— swornow | today.

CLINIQUE past, present, and future.

Dermatologist-
developed
with vitamin C

Sweauty / Sun Care 101/ Skr

Skin Care

Shop by Category
Even better

_ ok S : tomorrow.
Ami-Aging e Dry Skin & Moisturing B:;me:“’:; E Acne & Oily Skin
- Natural, trua-to-you coverage that visbly

reduzes dirk $pols on biare skin ceer time.*
A

977

show a visi Peptides

\ . « e
- reduction help visibly
in wrinkle repair wrinkles
s'(in Care (3'495) Leng-lasting, feel-0ood cokor for lipe—now frasher than ever. ‘
() Chat with 2 basuty expert Cur nawly expanded line of Cliniqua Pon™ Lipsick
ircludes 3 finishes, 36 shades, and a whole new lock.
- p 9

‘ ©5 Al Filters ‘ Delwery & Pickup v ‘ Brand | Skin Care: Category ’ Concern ’ ‘ Grnder ’ ‘ Price Festured llems v

| \Wet/)

CLINIQUE /Y k= /

Looks and feels
all you. All day.

24l coverage. Naturd finish.
Flexbie viear. I1's makeup that
MINOrE your avery mave.

3 finishes.
36 shades.

Available in Shine,
f

moisture surge
100H auto-replanishing hydrator
in -réhydratant

=

*Upper lateral dynamic wrinkles; cl
after using the product for 12 wee

Improves bare
skin over time.

Alter 12 weeks of daily

All-day wear.

Super saturated color
stays true fer 8 hours of
nor-featharing waar.

NOTE:
Similar to banner ads, digital promo assets
may also use CHN Bold in primary messaging
to stand out.

In 50 flawless
shades.

So you're sure to
most your match,

Feel-good formula.

Buill-in peimer helps smeoth
i for an easy, aven glide srd
ultra-comfonabie wesr.
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Clinique typography

How we’ll move forward:

Fall 24

Spring 24

Awareness-level assets
shift from using Clinique’s
Helvetica Neue bold weight
to the light weight.

Nitti will remain in
consideration-level assets
In product names,
Ecomm CTAs and small
moments in social only.

Any always-on or programs
that do not follow the
marketing calendar

will incorporate direction
from S24 and any future
direction that can be

applied from F24 programs.

Nitti fully phased out.

New secondary typeface

cascaded and implemented.

New typography
direction implemented
across the full 360.

Spring 25

Continuation of full updated
typography direction.

Planned release of updated
Typography Guideline.
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